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Dear Members and Friends of APSS,

What is Humour?

Humour (noun) is the tendency of particular cognitive
experiences to provoke laughter and provide amuseme nt.
People of all ages and cultures respond to humour. The
majority of people are able to be amused, to laugh or smile
at something funny and thus they are considered to have
a "sense of humour".

This month, we are dedicating the topic of humour i n our
monthly meeting as well as in this newsletter. For any
person who must speak in public or private, to busi ness or
pleasure groups, humour is an invaluable and
indispensable tool for getting your message across.

On March the 9th, join us and our  group of speaker s aka
‘humourists’ in the Humour Lab  to learn how to inject
humour in your speaking, training and workshops.

We promise you a night filled with  haha’s,  LOLs a nd
ROFLs :-)

Our annual Speakers Convention will be held on
May 8th 2010 ~ SPEAK UP! Taking Your Speaking
Business To The Next Level.  Keep that date free,

details are on page 7.



March’s Meeting : HUMOUR LAB

Join us at the Asia Professional Speakers Singapore’s

 on 9 th  March 2010 for a hilarious exploration of
using humour in speaking!

You’ll get LAB SESSIONS, MAD SCIENTISTS and HUMOUR TIP S that focus on
increasing the use of speech humour in your speaking that will help you:

1. Connect better with your audience using humour
2. Be remembered and get rebooked because participants enjoyed themselves
3. Increase  message retention (and client ROI ) because willing listeners

having fun do learn better
4. Lighten heavy material with well-placed words of wit
5. Understand the keys to humour so you  unlock doors of interest  (and not lock

yourself out!)
6. Connect with local  audiences  by tickling their local funny bones

HUMOUR PROFESSOR: SCOTT FRIEDMAN will share “
”. Flying in all the way from Colorado, USA

ESPECIALLY FOR THIS EVENING EVENT (and doing some conv entions on the side)... Scott will be joining
us from one of the funniest places on the planet (the Grand Canyon is evidence of the side-splitting impact
on Mother Nature...) so be sure to bring a guest with you for this co nsummate ... and speaking of cracks
we have:

HUMOUR SOCIOLOGIST: CHRISTIAN CHUA all the way from Ang Mo Kio ... and he’ll be sharing “
” which in itself is worth the price of seventeen admissions. B ring another guest

to see Christian!

HUMOUR SURGEON: DAVID GOLDWICH will perform a more-comfortable-than-it-sounds humourec-
tomy with “ ” and a large rubber glove. Bring a colleague for this exam ina-
tion.

HUMOUR DOCTOR: TIM WADE will facilitate a  that will extract the most
humorous successes from the LAB SESSIONS during which YOU get to hear amazing stories in small Lab
groups held during the evening. Make sure you bring a funny person wi th you for this part of the event.

And finally, our HUMOUR IGOR  for the evening to flick the final switch of the evening with a cl osing
lightning bolt that brings HUMOUR alive: stand up comedian TERRY “TJ” JOHNSON will deliver “

” and how to incorporate these strategies in your speaking. Ensure  you bring
someone who needs more laughter in their life for this special  session.

So... that means for an event of APSS hospitality in Sheraton style,  at just $20/$30/$40 (members/pre-
booked guests/on the night walk-ins) with dinner and digestive laughs , you’ll be sure of a wonderful night
of networking, humour, professional development and insights! So  make sure you and your guest, another
guest, a colleague, a funny person and someone who needs more l aughter in their life (so what’s that... 5
extra people?... cool...) let us know IMMEDIATELY that you’l l be coming to this once-in-a-March-2010-
lifetime event!

And, seriously, bring a friend or two who would benefit from le arning the communication skills and
techniques from professional speakers and introduce them to the A PSS family!
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In Jan 2008, he was invited to represent Singapore in the American Hit reality show
‘Last Comic Standing’, Christian declined the invitation, as he is aware that he offers a
different breed of humour.
In a short 20min presentation, he will share with you t he major differences between
Western humour and Local humor with some tips on how to c rack up a local audience.

         Punchlines, Pitfalls and Powerful Programs
(10 surefire ways of adding humor to your presentations)

                                                                    By Scott Friedman CSP

If you want to make an impact and truly 'connect' with  your audience,
your presentation must entertain as well as educate. This programme is
full of practical, imaginative ideas for using humour an d engagement
techniques in your presentations.

You will learn to play with the audience, develop orig inal materials, and
become a better storyteller. Learn where to find clean, a ppropriate
humour and who to 'poke fun at' in a meeting. As you bri ng more
humour into your presentations, your audience will pay mo re attention,
thus dramatically increase your value as a speaker.

What you’ll learn:

  - How to involve an audience with humour
  - Techniques in learning an audience’s "hot buttons"
  - How to put your audience "in fun"
  - Four sure-fire methods in opening a presentation
  - Jokes vs. stories – what’s best and when to tell
  - Where to find clean appropriate humour
  - How the non-humourous speaker can use humour
  - Turning every day experiences in to funny stories
  - How to master planned spontaneity --having a comeb ack for
   every situation
  - Appropriate vs. inappropriate humour
  - Discovering your own unique style

Scott Friedman, CSP, is one of the most unique
motivational humourists on the platform today.
He teaches audiences to open their minds
through laughter, while sharing 'how to' tech-
niques and practical ideas. Scott is the author
of  "Using Humour for a Change" and

"Punchlines, Pitfalls and Powerful Programs".
He has served as the 2004-05 President of the
National Speakers Association of America.

Christian Chua ’s Speaking and Training
career has spanned over a decade. He is best known
for his “easy-to-listen-to” style and authentic shari ng
which are filled with laugh-out-loud humour. He has
travelled and presented in many big cities..i.e. Great
World City, Ngee Ann City and Suntec City.

Date:
Tuesday,
9th March, 2010

Venue:
Sheraton Towers
Hotel (off Newton
MRT station)

Time:
7pm - 9.30pm
(Registration starts
at 6.30pm)

Light refreshments
will be served

All this value for :

Members: SGD $20

Member’s Guest: $30

Non-Members / Walk-
Ins: $40
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  - Discovering your own unique style
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National Speakers Association of America.

Christian
career has spanned over a decade. He is best known
for his “easy-to-listen-to” style and authentic shari ng
which are filled with laugh-out-loud humour. He has
travelled and presented in many big cities..i.e. Great

7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm7pm - 9.30pm
(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts(Registration starts
at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)at 6.30pm)



4

More about the speakers....

David Goldwich is a “reformed lawyer” who now works as a corporate trainer and professional speaker.

An American who had the good fortune to marry a Singaporean. David moved to Singapore in
1999 and began writing about his experiences in a stream of emails to his friends and relatives
back home.  Several of them said “You should write a book.”  So he did.  It’s called Getting Into
Singapore: A Guide for Expats and Kaypoh Singaporea ns.  In it David expounds on a wide
range of issues about life in Singapore, including

•   How to get rich in Singapore—without a generous expat compensation package
•   Navigating a ten course Chinese dinner—or a food court
•   Surviving the Chinese New Year visiting marathon
•   What to expect when going about by car, taxi, and MRT
•   What goes on in those HDB blocks, anyway?

        and practically everything else you ever wondered about life in the Lion City!

David is also the author of Why Did the Chicken Cross the Road? , a book on effective communications skills.  He
can take chilli, curry also can, but durians cannot.

Tim Wade speaks on leadership and productivity psychology, publishes and edits a

professional development magazine, produces corporate videos, runs a leadership

development congress, operates an online professional speaker directory, lives with 3

Singaporean women and has two dogs called Milo and Donut. Every morning he starts

the day cleaning up dog pooh. Everything gets better after that. Except on Tuesdays.

Ever met “ THE REAL T.J.?” You’d remember if you had!

He’s what you would call a “jokeaholic” he can’t he lp it, it’s just in him.
Whether it is at a funeral, in church, or at rehab; the jokes will come.
Known as “little radio” in his youth because he woul d not stop talking
he simply accepted his gift of gab and let it lead h im on his life journey.

He began in Dayton, OH, then it was on to Washington, D.C., then
Houston, TX., then it was on to Los Angeles, Ca., Seattle, WA., Las
Vegas, NV., and now he is living in Singapore, Asia! Whew…that’s a lot
of living!

But, all that moving around helped him hone his talent  for performing
for any audience, no matter where they were from, if they understood English, he could make them laugh! His
comedy translates to everyone! For over 25 years,  “THE REAL T.J.” has had folks cracking up with his comedic wit
in every type of entertainment forum; as a writer, warm-up c omic, host/emcee and producer and even sales guru.

So yes, he can do it all! So when you finally meet and hear “THE REAL T.J.”, you’ll realize that he really is nonstop
on his comedic journey!

SO, DON’T FORGET TO JOIN US AT THE MARCH MEETING TO  MEET ALL THESE ‘JOKERS’!

Welcome New Members
Samson Zee Trip Allen Elijah Lim



Why use humour?
Humour is not comedy. Humour has a point other than
pure entertainment. Professional speakers use humour to
attract and retain audience interest so they can put their
point across. It’s been said that laughter is the best
medicine. It provides relief from pain and act as a
temporary escape or release from suffering and reality.
Hence people naturally welcome the right dosage of
humour in the right setting. Speakers use it to diffuse
tension. Humour can help you make a point and even
gracefully redirect attention away from a potentially
embarrassing question.

When to use humour?
Humour can be used at the beginning of a presentation to
build rapport, to energise your audience and as segue to
the main body of your presentation. It can be weaved
into your main speech body to illustrate key points,
reinforce messages and interact with the audience. It can
be used at the end of a presentation to make your
message memorable.

I am not funny, can I use humour?
When people think of humour, they normally think of
jokes. Many people think they are not funny enough to
tell jokes and hence do not use humour. This is a
common misconception. Humour can exist in different
forms. Showing a cartoon is a form of humour. Showing
a funny video clip from YouTube is a form of humour.
The most traditional way people associate humour with
is jokes. So let’s examine jokes.

Anatomy of a joke
A joke has three key parts: Set up, Pause and Punch line.
The set up is the background information that leads the
listeners to an unexpected pathway. The pause is an
important delivery technique just before the punch line.
The pause is important as it signals to the audience you
have something important to say. It builds up tension
through anticipation. The punch line is the word, phrase
or sentence that creates the humour. It is the payoff to the
story which releases the tension. To be funny, it needs to
be unexpected. You can imagine a line going from left to
right and then suddenly turning off sharply at an angle.
The sharper the angle, the greater the derailment, the
funnier the joke will be.

Styles of jokes
I broadly classify jokes into
two styles: formula and story
Formula style:
There are various types: one-
liners, word play
(contradictions, dual
meanings, puns), definitions,
irreverence, switching,
fool’s query and twisted
proverbs, just to name a few. Let’s take a look at two
examples.

One-liners
"It’s been said that before marriage, a man is incomplete.
But after marriage, he’s finished."
One-liners are easy to use and incorporate into your
presentation. You do not even need to be original. The
key is to make it specific and relevant to your topic and
audience, as with all humour.

Word play-contradictions
"When I do right, no one remembers. When I do wrong,
no one forgets"
Here the word play is on opposites and playing off
contrasting states and emotions. Think of a Miss
Universe pageant to appreciate the meaning of
contradiction. The contestant who smiles is the one who
lost (you got to look graceful even though you are just
the first runner-up), while the contestant who cries is the
winner (shedding tears of joy).

Word play-dual meanings
Think of the subprime borrower who was so grateful to
his banker for granting him a loan which he would not
otherwise have gotten, by saying this with tears rolling
down his cheeks: "Thank you so much for your
generosity. I don’t know how I amever going to repay
you." The second sentence is a common expression of
gratitude, which in this case turned out to be actually true.
His non-payment had lent to the roots of the subprime
crisis as we know it.
Formula style humour is easy to use, as you can follow
the formula and use its structure like a template. Just fill
in your own contents to customise it for your target
audience.

Article by James Leong Chan Foo
Toastmasters International (Pan South East Asia) District Humourous

Speech Contest Champion

Are you mustering the power of humour in your presentations?
When used appropriately, it helps you to build tremendous rapport
with your audience, gets your point across with impact and
develops your reputation as an entertaining and engaging speaker.
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Story style:
This is a longer form of jokes. It takes a more elaborate set up
with richer details, the pause and final punch line. For
example: "Famous playwright George Bernard Shaw once
met a beautiful lady at a party. After a few drinks too many,
the lady who was not exactly very high on the IQ department,
went up to him and proposed marriage. She said to him how
wonderful it would be when they have children, as they would
have her looks, and his brains. George Bernard Shaw, the
more sober of the two, declined. He said, "No, no. Can you
imagine what would happen if our children have my looks
and your brains instead?"
Notice the long elaborate set up before the punch line, which
classifies it as a story. To pull this off well, you need to have
better delivery skills as compared to the formula style, which
is easily told with a straight face.

Delivery
For the story style, delivery is important. There is more
important emphasis on the areas of facial expressions,
gestures and body language. Greater exaggeration of body
language and variations in tonality are pre-requisites for a
good, funny story as you need
to maintain the audience
attention as you unfold the
story.

Do’s of humour
Do make it relevant to your
topic. There must be a purpose
in telling your joke. Better still,
use it to illustrate or explain a
point to make it memorable.
Self-deprecating humour
(making fun of yourself) is
useful if you are already an
acknowledged expert or
highly successful. It shows the
human side of you. For
example, at the Stanford
University’s commencement speech, Steve Jobs, CEO of
Apple, started off by saying that he did not graduate from
college, and that his presence that day "was the closest he
ever came to graduation." However, if you are just starting to
establish yourself as an authority, you may want to skip this.
There are many ways to skin a cat and this is just one of them.

Don’ts of humour—Three rules

Rule 1: Do not tell people you are going to tell them a joke.
Jokes work on the element of derailment and surprise. You
will kill the joke if you pre-empt the audience. The safest
way: tell them you are going to tell them a story, if you must.
Not a joke. Of course, the better way is to just launch straight
into your story.

Rule 2: Don’t tell jokes on sex, politics and religion to a
business audience. Keep them for the night out with the guys
at the pub. Some jokes have class, others are crass. Use your
common sense. If in doubt, leave it out. Be safe, not sorry.

Rule 3: Don’t make the audience the target of your jokes. If
you want to joke about how bad woman drivers can be to a
mainly female audience, be really careful, unless of course

you are one of them. Don’t talk about how your elderly
audience belongs to the "Infirmation" Age in this
Information Age, unless you are one of them, which qualifies
as self-deprecating humour.

Sources of humour
People often asked where I got my inspiration from. The
internet, of course, is a vast resource for jokes, cartoons and
funny videos. Better still, your life and the world around you
are full of examples for humour. They are the best form of
humour as you can personalise your story since you have
experienced it yourself, which makes it easy to tell. I once
went to a convention centre and saw a "Baby Changing
Station" signboard with the photograph of a baby on a door.
Something triggered my mind and I turn to my wife and said,

"How nice it would be if they also have a "Wife Changing
Station." It was truly hilarious for me at the moment, but you
can probably tell my wife did not take too kindly to that.
Remember Rule 3.

What if my joke bombed?
Don’t Panic. As long as your story (tell a story, not a joke,
remember?) is relevant to your point, it is fine. A joke is
simply a funny story. If the audience did not laugh, they must
have considered it a serious story. So just continue with your
presentation, seriously. Telling jokes with a straight face is
good insurance. It may take practice though to not laugh at
your own jokes.
Don’t Repeat. Don’t retell the joke so that the audience gets
it. Just move on. Nobody looks forward to having reheated
dinners the day after the party.
Don’t Explain. A dissected frog is no fun to look at, and so
is a dissected joke not funny to listen to. Don’t bother with
either.

Conclusion
As with all skills, the more you practisecorrectly, the better
you become. The jokes may be free, but to tell them well is
a priceless skill worthy of your time to master.

James Leong is the managing director and
principal consultant of VisionsOne
Consulting Pte Ltd. A regional public
speaking champion, he represented
Singapore and won theToastmasters In-
ternational (Pan Southeast Asia) District
Humourous Speech Championship. His
highly popular workshop, Dynamic
Presentations, coaches managers and executives on how to
engage their corporate audience creatively and
professionally. He shares with you some quick tips on how to
use humour effectively to enhance your presentation. James
can be reached at jamesleong@visions1.com.sgor
www.visions1.com.sg. Catch James in action on YouTube
under: "jamesleongtraining".



Check our website www.asiaspeakers.org in the next coming days for more details


